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Foreword and Acknowledgements 
 
Cleveland, like so many other cities, finds itself at a crossroads. It is caught between nostalgia for an 
illustrious era of industrial success and national prominence, and the uncertainty of how to respond to 
the realities of its current environment. Throughout history, societies have grappled with similar 
challenges ς some adapted and thrived while others stagnated and further declined. Despite the 
different outcomes, all societies have found an outlet for expression, comfort, and definition through 
arts and culture. Beyond such intrinsic value, arts and culture is exceedingly being recognized for its 
potential to contribute to economic and community development. Arts and culture is a distinct asset 
that can be engaged by cities to celebrate their pasts and redefine their futures. Community Partnership 
ŦƻǊ !Ǌǘǎ ŀƴŘ /ǳƭǘǳǊŜ ό/t!/ύ ōŜƭƛŜǾŜǎ ǘƘŀǘ ƻƴŜ ƻŦ /ƭŜǾŜƭŀƴŘΩǎ ƴŀǘǳǊŀƭ ƛƴŘǳǎǘǊȅ ŎƭǳǎǘŜǊǎ ŀƴŘ ƳŀƧƻǊ 
competitive advantages is its arts and culture sector.  
 
¢ƘŜ ōǊŜŀŘǘƘ ƻŦ /ƭŜǾŜƭŀƴŘΩǎ ŀǊǘǎ ŀƴŘ ŎǳƭǘǳǊŜ ǎŜŎǘƻǊ ǿƻǳld be daunting as the focus of one research study 
ŀƴŘ ǎǳŎƘ ŀ ǎǘǳŘȅ ǿƻǳƭŘ ƴƻǘ ŀŘŜǉǳŀǘŜƭȅ ŘŜǇƛŎǘ ǘƘŜ ǎƘŜŜǊ ŘƛǾŜǊǎƛǘȅ ŀƴŘ ǎŎƻǇŜ ƻŦ /ƭŜǾŜƭŀƴŘΩǎ ŘŀƴŎŜΣ ŦƛƭƳΣ 
literary, music, theatre, and visual art sectors. For this reason, CPAC decided to focus on these sectors 
individually by conducting a number of in-depth research studies.  The music sector was chosen as the 
starting point.  
 
Remix Cleveland will spark new conversations of how the Cleveland Music Sector can be engaged as a 
ǇŀǊǘƴŜǊ ŦƻǊ ǎƘŀǇƛƴƎ ǘƘŜ ŎƛǘȅΩǎ ŦǳǘǳǊŜΦ Remix Cleveland contains numerous analyses that can be used to 
synthesize efforts among musicians and the music workforce, public officials, and business community 
leaders in a profound way. This work is critical especially in an era when arts and culture amenities are 
significant forces for attracting and retaining new classes of creative workers to cities. 
 
Wǳǎǘ ŀǎ ŀ ŎƛǘȅΩǎ ŦŀōǊƛŎ ƛǎ ǳƴǎƘŀƪŀōƭȅ ǘƛŜŘ ǘƻ ƛǘǎ ǇŀǎǘΣ /ƭŜǾŜƭŀƴŘΩǎ ƳǳǎƛŎ ǎŎŜƴŜ ƛǎ ǘƘŜ ŎǳƭƳƛƴŀǘƛƻƴ ƻŦ ŀ ƳǳǎƛŎ 
legacy that contains groundbreaking performances, local talent, and music innovation. Balancing this 
ƭŜƎŀŎȅ ǿƛǘƘ ǘƻŘŀȅΩǎ ǘŜŎƘƴƻƭƻƎƛŎŀƭ ŀŘǾŀƴŎŜƳŜƴǘǎ ŀƴŘ ŀǳŘƛŜƴŎŜ ŜȄǇŜŎǘŀǘƛƻƴǎ poses many challenges and 
opportunities.  However, finding this balance is necessary for Cleveland and its music scene to evolve for 
the future. 
 
Remix Cleveland is the result of the dedicated efforts of numerous arts and culture practitioners, 
academic researchers, and music industry professionals.  
 
CPAC wishes to thank the Remix Cleveland advisory committee for its dedicated support and valuable 
guidance as the research unfolded. Remix Cleveland advisory committee members included Cindy 
Barber, Co-Owner, Beachland Ballroom and Tavern; Angelin Chang, Professor - Applied Piano, 
Coordinator - Keyboard Studies and Chamber Music, Cleveland State University; Matt Charboneau, Arts 
Network Leader, Council of Smaller Enterprises (COSE); Charles Lawrence, President/CEO, The Music 
Settlement; Santina Protopapa, Executive Director, Progressive Arts Alliance; Gregory Reese, Trustee, 
The Cleveland Jazz Orchestra; and Beth Rutkowski, Managing Director, Tri-C JazzFest Cleveland. 
 
CPAC also extends its sincere gratitude to all of those who participated in interviews, surveys, or focus 
groups for Remix Cleveland.  Your vital insights into the strengths and challenges facing the Cleveland 
Music Sector helped inform and validate this research immeasurably.   
 
We would also like to thank the subjects of the six case studies who graciously took time out of their 
busy schedules to share their experiences and expertise as members of the Cleveland Music Sector. 



 

 

They include Cindy Barber, Co-Owner, Beachland Ballroom and Tavern; Paul Jarrett, Managing Director, 
!ǇƻƭƭƻΩǎ CƛǊŜΤ [ŀƭŜƴŜ YŀȅΣ 5ƛǊŜŎǘƻǊΣ /ƭŜǾŜƭŀƴŘ aǳǎƛŎ ¢ƘŜǊŀǇȅ /ƻƴǎƻǊǘƛǳƳΣ .ŀƭŘǿƛƴ-Wallace College; Jae 
Kristoff, Co-Founder, Cleveland Lottery League; Dr. Deforia Lane, Director of Music Therapy, University 
Hospitals of Cleveland; Bill Ransom, Applied Faculty  - Percussion, Cleveland State University; Vince 
{ƭǳǎŀǊȊΣ hǿƴŜǊΣ Dƻǘǘŀ DǊƻƻǾŜ wŜŎƻǊŘǎΤ  WŜŀƴƴŜǘǘŜ {ƻǊǊŜƭƭΣ aǳǎƛŎ 5ƛǊŜŎǘƻǊΣ !ǇƻƭƭƻΩǎ CƛǊŜΤ 9Ř {ƻǘŜƭƻΣ /ƻ-
Founder, Cleveland Lottery League; and Dr. Eric Ziolek, Chairman, Department of Music, Cleveland State 
University. 
 
CPAC would also like to thank the entire research team at the Center for Economic Development at the 
Maxine Goodman Levin College of Urban Affairs at Cleveland State University for their tireless work and 
enthusiasm in completing this project. Their expertise and innovative approaches in studying the music 
sector went above and beyond our expectations. 
 
Remix Cleveland ǿƻǳƭŘ ƴƻǘ ƘŀǾŜ ōŜŜƴ ǇƻǎǎƛōƭŜ ǿƛǘƘƻǳǘ ǘƘŜ ƎŜƴŜǊƻǳǎ ǎǳǇǇƻǊǘ ƻŦ /t!/Ωǎ ŦǳƴŘŜǊǎΦ Remix 
Cleveland was supported through dedicated research funding from The John P. Murphy Foundation, the 
Rock and Roll Hall of Fame and Museum, and The Thomas H. White Foundation. 
 
CPAC is also grateful for the continuing general operating support for its programs and services from The 
Cleveland Foundation, Cuyahoga Arts and Culture, The George Gund Foundation, The Kulas Foundation, 
The John P. Murphy Foundation, and the Ohio Arts Council. 
 
And finally, CPAC wishes to extend its gratitude to all of those who are members of the Cleveland Music 
Sector. Their work makes our city, county, and region more vibrant for residents and a destination of 
first choice for tourists. 
 
 

About the Community Partnership for Arts and Culture 
 
Vision 
The powerful competitive advantage generated by our distinctive arts and culture sector is widely 
recognized and supported both publicly and privately. 
 
Mission 
To ǎǘǊŜƴƎǘƘŜƴ ŀƴŘ ǳƴƛŦȅ ƎǊŜŀǘŜǊ /ƭŜǾŜƭŀƴŘΩǎ ŀǊǘǎ ŀƴŘ ŎǳƭǘǳǊŜ ǎŜŎǘƻǊΦ 

 
Guiding Principles 
In pursuing its vision and mission and acknowledging its beliefs, CPAC will:  

§ LEAD:  Set direction with the arts and culture sector based on shared interests and 
potential impact on arts and culture organizations and individual artists.  

§ ADVOCATE:  Position arts and culture as a driving force in building a vibrant community, 
particularly where community priorities and funding decisions are determined. 

§ EDUCATE:  Inform community decision-making through credible research that identifies 
solutions for evolving needs and demonstrates the contribution arts and culture makes to 
the economy, education and quality of life.  

§ CONVENEΥ  tǊƻǾƛŘŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŦƻǊ ǘƘŜ ŎƻƳƳǳƴƛǘȅΩǎ ŘƛǾŜǊǎŜ ŀǊǘǎ ŀƴŘ ŎǳƭǘǳǊŜ 
constituencies to join together to learn about and take collective action on shared 
interests and objectives. 



 

 

Board of Trustees 
Jan Culver, chair, chief fiduciary officer and director of trust, Key Bank, NA 
Linda Abraham-Silver, president and CEO, Great Lakes Science Center 
Harriet Applegate, executive secretary, North Shore AFL-CIO Federation of Labor 
Thomas Chema, treasurer, president, Hiram College 
Patricia Cirillo, president, Cypress Research Group 
Robert E. Eckardt, executive vice president, The Cleveland Foundation 
Gary Hanson, executive director, The Cleveland Orchestra 
Sheryl L. Hoffman, vice chair, director, government relations, major and planned gifts, 
Cleveland Museum of Natural History 
Dennis M. Lafferty, executive-in-residence, Division of University Advancement, Cleveland State 
University 
Steve Millard, vice chair, president and executive director, Council of Smaller Enterprises (COSE) 
Tim Mueller, emeritus, vice chairman, Phylogy 
Greg Peckham, executive director, Cleveland Public Art 
John Ryan, state director, US Senator Sherrod Brown 
Tony Sias, director, Department of Arts Education, Cleveland Metropolitan School District 
Terrence Spivey, member-at-large, artistic director, Karamu House 
Karin Stone, secretary, principal, Stone Strategy Group, LLC 

 
CPAC Advisors 

Kathleen Cerveny, director, evaluation and arts programs, The Cleveland Foundation 
Deena Epstein, senior program officer, The George Gund Foundation 
Kathy Hallissey, director of community responsive grantmaking, The Cleveland Foundation 
 

CPAC Staff 
Thomas B. Schorgl, president and CEO 
Megan Van Voorhis, vice president 
Peggy Barnes, office manager 
Seth Beattie, strategic initiative director 
Kristin Puch, research manager 
Valerie Schumacher, program coordinator 
Adam Sheldon, program associate 

 
History 
Community Partnership for Arts and Culture (CPAC) was formed by The Cleveland Foundation and The 
George Gund Foundation in 1997 to develop a regional, community-wide, strategic cultural plan. 
bƻǊǘƘŜŀǎǘ hƘƛƻΩǎ !Ǌǘǎ ϧ /ǳƭǘǳǊŜ tƭŀƴ όǘƘŜ tƭŀƴύΣ ǊŜƭŜŀǎŜŘ ƛƴ aŀȅ 2000, was the culmination of 9 major 
analytical studies and 42 regional public forums representing 30 months of quantitative and qualitative 
research. Upon delivery and implementation of the seven-county plan CPAC evolved into a service 
provider focused on filling functional gaps identified through the planning process: capacity building, 
public policy and research. 
 
In 2003, CPAC launched its first capacity building program designed for individual artists, The Artist as an 
Entrepreneur Institute, which has served 345 artists locally and has subsequently been licensed by 
organizations in Florida, North Carolina, and South Carolina. In 2004, through an innovative partnership 
with the Council of Smaller Enterprises (COSE), CPAC helped to launch the Arts Network, a program of 



 

 

COSE offering professional development resources, education and networking events, benefits 
programs and business savings to those in the creative industries. 
 
/t!/Ωǎ ǊŜǎŜŀǊŎƘ ŀƴŘ ǇǳōƭƛŎ ǇƻƭƛŎȅ ƛƴƛǘƛŀǘƛǾŜǎ ƭŜŘ ǘƻ ǘƘŜ ŦƻǊƳŀǘƛƻƴ ƻŦ /ǳȅŀƘƻƎŀ /ƻǳƴǘȅΩǎ ŦƛǊǎǘ ǊŜƎƛƻƴŀƭ ŀǊǘǎ 
ŀƴŘ ŎǳƭǘǳǊŀƭ ŘƛǎǘǊƛŎǘΣ /ǳȅŀƘƻƎŀ !Ǌǘǎ ŀƴŘ /ǳƭǘǳǊŜΣ ƛƴ нллрΦ Lƴ нллсΣ /t!/Ωǎ ǇǳōƭƛŎ Ǉƻƭƛcy work led to the 
successful passage of Issue 18, a dedicated revenue stream of public sector support for Cuyahoga 
/ƻǳƴǘȅΩǎ ŀǊǘǎ ŀƴŘ ŎǳƭǘǳǊŜ ǎŜŎǘƻǊΣ ǿƘƛŎƘ ƎŜƴŜǊŀǘŜǎ ϷмфΦр Ƴƛƭƭƛƻƴ ŀƴƴǳŀƭƭȅΦ Lƴ нллсΣ /t!/ ŀƭǎƻ ŘŜǎƛƎƴŜŘ 
and implemented a joint marketing group of twelve arts and cultural organizations in an effort to 
ƛƴŎǊŜŀǎŜ ǘƘŜ ǇǊƻŦƛǘŀōƛƭƛǘȅ ƻŦ ŘƛǊŜŎǘ ƳŀǊƪŜǘƛƴƎ ŜŦŦƻǊǘǎΦ /t!/Ωǎ ŎƻƴǘƛƴǳŜŘ ŜŦŦƻǊǘǎ ƻƴ ōŜƘŀƭŦ ƻŦ ƛƴŘƛǾƛŘǳŀƭ 
artists led to the development of the first nationwide conference on artist-based community 
development in 2008 entitled, From Rust Belt to Artist Belt, and the first individual artist fellowship 
program in Cuyahoga County, the Creative Workforce Fellowship, in 2009. 
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EXECUTIVE SUMMARY 

 
ά²ƘŜǊŜ ǿƻǊŘǎ ŦŀƛƭΣ ƳǳǎƛŎ ǎǇŜŀƪǎέ 

- Hans Christian Andersen 
 

 
This introductory quote speaks of the utility of 

music, but misses its pervasiveness in the 

various aspects of our lives.  The art of music 

has contributed significantly to society.  Music 

inspires us to move according to rhythms and 

express our emotions in keeping to the 

optimism of Mozart, the energy of Elvis Presley, 

the creativity of Miles Davis, and the 

innovativeness of Lady Gaga.  Throughout 

history, music has helped people to worship, 

win wars, create communities, enhance 

dialogues, and prompt social change.  

 

From an economic perspective, music is not 

usually recognized as being influential.  In the 

1990s and the beginning of the 21st century, the 

new paradigm of economic growth has 

emphasized the significance of technological 

change and validated the importance of 

creativity to social change and economic 

development.  However, because many people 

tend to think of music only as an amenity, the 

usefulness of music as an economic and 

community development engine is often 

overlooked. 

 

There is a growing awareness of the economic 

impact that a creative and entrepreneurial 

workforce can have on economic outcomes.  

Art, in all its forms, can provide a region with a 

άǎǘƛŎƪȅΣέ ƻǊ ƭƻƴƎ-lasting, regional competitive 

advantage that is attractive to creative people.   

Regions can become commodities sold to 

ǇŜƻǇƭŜ ƛƴ ǇŀŎƪŀƎŜǎ ǊŜƭŀǘƛƴƎ ǘƘŜ ŎƛǘȅΩǎ ƘƛǎǘƻǊȅΣ 

arts, and cultural amenities.  Despite this newly 

recognized awareness, the arts generally 

remain disassociated from the main economic 

development strategies of regions striving to 

improve and grow their economies. 

 

 

ABOUT THIS REPORT 
 

This study was commissioned by the 

Community Partnership for Arts and Culture 

(CPAC) as a starting point for gaining a deeper 

understanding of the different sectors of the 

Cleveland arts scene in Cuyahoga County.  Its 

objective is to understand the Cleveland Music 

Sector, delineate its components, learn its 

dynamics, and assess the economic impact of 

music events and venues in Cuyahoga County.   

This study was conducted by the Center for 

9ŎƻƴƻƳƛŎ 5ŜǾŜƭƻǇƳŜƴǘ όά/ŜƴǘŜǊέύ ƻŦ ǘƘŜ 

Maxine Goodman Levin College of Urban Affairs 

at Cleveland State University.  The Center 

sought answers to a set of core research 

questions regarding the typology and economic 

impact of the Cleveland Music Sector on the 

regional economy:  What constitutes the music 

sector in Cuyahoga County?  What character-
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istics help to describe it?  What industries and 

types of products are significant to the vitality 

of the Cleveland Music Sector?  Which unique 

properties of the Cleveland Music Sector make 

it thrive and diminish?  What are prominent 

examples of success in the local music scene?  

What economic impact does the Cleveland 

Music Sector create on the local economy?  

Finally, the project was designed to stimulate an 

interest in the music sector as a unique 

resource for inclusion into public policy capable 

of leading to economic prosperity. 

 

The project started in July of 2010 and was 

completed in June of 2011 with this report.  The 

products of the study include this executive 

summary, which highlights major findings. A 

main contribution of this study is a 

comprehensive framework capturing analyses 

of the Cleveland Music Sector based on 

quantitative and qualitative data, and 

illustrating the music sector across several 

major dimensions: industrial and occupational 

structures of the music sector, functional 

groups of the music sector, for-profit and non-

profit entities, inclusion of the amateur sector 

of the music scene, and capturing the economic 

impact of all these components, including major 

music events in the region.  The findings 

presented in this executive summary synthesize 

information provided by all of the detailed 

analyses, including individual interviews and six 

case studies.  An in-depth analysis of the 

Cleveland Music Sector is presented in the nine 

chapters following the executive summary.  

Each chapter reflects a stage of the research.  

 

Chapter 1 describes the structure of the 

Cleveland Music Sector, defines its typology in 

terms of eight industrial subsectors, analyzes 

overall employment and wage trends of the 

music sector as a cluster and the dynamics of its 

subsectors, analyzes the for-profit and non-

profit portfolio of companies in the music 

sector, and compares the Cleveland Music 

Sector to music sectors in other regions.  These 

findings are followed by the outcomes of two 

focus groups conducted in conjunction with this 

study (Chapter 2), which vetted and enriched 

ǘƘŜ ŦƛƴŘƛƴƎǎ ƻŦ ǘƘŜ /ƭŜǾŜƭŀƴŘ aǳǎƛŎ {ŜŎǘƻǊΩǎ 

dynamics with qualitative char-acteristics of 

change.  Chapter 3 presents the results of the 

Cleveland Amateur Musician Survey.  The major 

findings of the survey describe the quality of the 

amateur music scene, compare it to the trends 

associated with professional musicians, reveal 

data analyzing the supply and demand of 

musicians, and provide the costs and incomes 

associated with music events. 

 

Chapter 4 demonstrates the results of the data-

driven analysis on the supply of musicians in the 

Cleveland Music Sector in comparison to other 

regions and compares it with the demand for 

music locally and in other cities.  Chapter 5 

discusses the music performances that are 

brought (imported) into the region and music 

products that are sent out (exported) in 

Cleveland and comparable metropolitan areas.  

The quantitative analysis concludes in Chapter 6 

with the assessment of the Cleveland Music 

{ŜŎǘƻǊΩǎ ŜŎƻƴƻƳƛŎ ƛƳǇŀŎǘ ƻƴ ǘƘŜ ƭƻŎŀƭ ŜŎƻƴƻƳȅΦ  

The impact is assessed using the estimates of 

employment and expenditures of major 

Cleveland music venues in Cuyahoga County 

and visitor spending on major music events in 

2010. 

 

Chapter 7 includes six case studies featuring 

accomplishments in the Cleveland Music Sector, 

exemplified by stories of individual musicians 

and ensembles, music venues, new types of 

music performances, and undertakings 

ŜƳŜǊƎƛƴƎ ŀǘ ǘƘŜ ŎǊƻǎǎ ǎŜŎǘƛƻƴǎ ƻŦ /ƭŜǾŜƭŀƴŘΩǎ 
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strongest sectors, i.e., music and medicine and 

music and manufacturing.  The case studies 

investigate musicians and venues that 

capitalized on some regional competitive 

advantage and became successful in Cleveland.  

The stories discuss favorable factors that exist 

in the Cleveland Music Sector, as well as 

changes to and challenges within the music 

industry. 

 

Chapter 8 presents the Directories of Musicians 

and Music Organizations for the Cleveland 

Music Sector. The directories, although not 

inclusive of all musicians and music, serve as a 

snapshot of current performers and venues 

operating throughout the region in the period 

from 2009 to 2010. Chapter 9 includes detailed 

methodologies that emphasize replication of 

this study across other geographies and other 

types of art. 

 

In this study, we defined musicians as those 

who self-identified themselves as belonging to 

one of two groups: professional musicians or 

amateur musicians.  Professional musicians are 

defined as those who receive more than 50% of 

their income from music-related activities; 

amateur musicians are defined as those who 

receive less than 50% of their income from 

music-related activities and are employed in 

other, non-music sectors.  We also analyzed 

musicians by the major music occupations 

specified in Chapter 4.  Music venues were 

identified by their association with major music 

industries and by advertisements on major 

music websites.  Other specific conditions used 

to identify musicians and music venues and 

events are detailed in Chapter 9. 

 

MUSIC IN CLEVELAND 
 

Music Legacy 

 

Cleveland has a long history as one of the 

ƴŀǘƛƻƴΩǎ Ƴƻǎǘ ǘƘǊƛǾƛƴƎ ƳǳǎƛŎ ǎŎŜƴŜǎΦ  Lǘ ƛǎ ƪƴƻǿƴ 

nationwide for its outstanding classical music 

venues and as the birthplace of rock and roll, as 

well as a source of the blues and jazz. Today, 

/ƭŜǾŜƭŀƴŘΩǎ ƳǳǎƛŎ ǎcene has evolved into an 

eclectic mix of genres due to its musical 

heritage and historic development as a city. 

IƻǿŜǾŜǊΣ ǘƘŜ ǊŜƎƛƻƴΩǎ ǊƛŎƘƴŜǎǎ ƻŦ ƳǳǎƛŎŀƭ 

diversity and distinguished talent is in need of 

reinforcement in order to put Cleveland back on 

the map of the national music landscape.  

IƛƎƘƭƛƎƘǘǎ ƻŦ /ƭŜǾŜƭŀƴŘΩǎ ƳǳǎƛŎ ƭŜƎŀŎȅ ŜƳǇƘ-

asize its past renown and the need for ǘƻŘŀȅΩǎ 

music sector to develop strategies that can 

ǊŜǎǘƻǊŜ /ƭŜǾŜƭŀƴŘΩǎ ƛƳǇƻǊǘŀƴŎŜ ŀǎ ŀ ƴŀƳŜ ƛƴ 

music. 

 

/ƭŜǾŜƭŀƴŘΩǎ ǎǘƻǊƛŜŘ ƳǳǎƛŎŀƭ history dates back 

to the 1840s when Lowell Mason, the most 

influential musician of the 19th century, led a 

series of music workshops in the city.  However 

in the mid-20th century, Cleveland was probably 

best known for its history as the epicenter of 

rock ŀƴŘ ǊƻƭƭΩǎ ōŜƎƛƴƴƛƴƎǎΦ  Lǘ ǿŀǎ ƘƻƳŜ ǘƻ ŦƻǳǊ 

legendary rock and roll AM radio stations during 

the 1960s: WIXY, WHK, WERE, and WJW.  When 

WHK moved to FM and converted to free form 
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radio it became WMMS, which was a major 

player in the rock scene well into the 1990s.i   

¢ƘŜ ǇƘǊŀǎŜ άǊƻŎƪ ŀƴŘ Ǌƻƭƭέ ǿŀǎ ŎƻƛƴŜŘ ōȅ 

Cleveland natives Leo Mintz, owner of Record 

Rendezvous, and Alan Freed, a deejay for WJW-

AM.  Freed was also responsible for organizing 

the Moondog Coronation Ball, the first-ever 

rock and roll concert, on March 21, 1952.  

Sixteen thousand tickets were sold for the 

event at the old Cleveland Arena, a venue that 

held only 10,000 people. 

 

/ƭŜǾŜƭŀƴŘΩǎ ǇǊƻƳƛƴŜƴŎŜ ƛƴ ǘƘŜ ōƭǳŜǎ ƳǳǎƛŎ 

industry is due in large part to renowned 

venues like the Brothers Lounge, known in its 

ƘŜȅŘŀȅ ŀǎ ǘƘŜ ά.ŀǎǘƛƻƴ ƻŦ .ƭǳŜǎ ƛƴ ǘƘŜ /ƭŜǾŜƭŀƴŘ 

ŀǊŜŀΦέ  ¢ƘŜ ƭƻǳƴƎŜ ǿŀǎ ŀ ƳŀƴŘŀǘƻǊȅ ǎǘƻǇ ƻƴ ǘƘŜ 

blues circuit and featured performers including 

Buddy Guy, B.B. King, Robert Lockwood, Jr., and 

Bonnie Riatt.  The Brothers Lounge underwent a 

million dollar renovation in 2008 to restore the 

space. ii 

 

Another historic music venue in the Greater 

Cleveland region is the Agora.  The Agora 

opened in 1966 and over time became a series 

of clubs that booked national and local musical 

acts.  The club held evŜƴǘǎ ƪƴƻǿƴ ŀǎ ά{ǳƴŘŀȅǎ 

ŀǘ ǘƘŜ !ƎƻǊŀΣά ǿƘƛŎƘ ƘŜƭǇŜŘ ƭŀǳƴŎƘ ŀ ƴǳƳōŜǊ ƻŦ 

national acts including The Grand Funk Railroad, 

The Outlaws, ZZ Top, Rainbow Canyon, James 

Gang, Glass Harp, Foghat, and the Raspberries. 

In pre-MTV days, the Agora also showed rock 

concerts on a local television station.  In the late 

1970s, Billboard Magazine rated the Agora as 

                                                 
i
 ²ƻƭŦŦΣ /Φ όƴΦŘΦύΦ IŜƭƭƻ /ƭŜǾŜƭŀƴŘΥ ¢ƘŜ ŎƛǘȅΩǎ ǊƻŎƪ ŀƴŘ Ǌƻƭƭ 
legacy. The Rock and Roll Hall of Fame & Museum.  
Retrieved from http://rockhall.com/story-of-ock/features/ 
all-featured/3326_hello-cleveland/ 
ii
 Norman, M. (2008, March 7). After a million-dollar 

renovation, the landmark Brothers Lounge will reopen. 
Cleveland Plain Dealer.    

the number one rock club in America.iii   The Tri-

C Jazz Festival was founded in 1980 to bring jazz 

music to a wider audience and continues in this 

tradition today.iv 

 

While Cleveland is legendary for its blues and 

rock and roll past, classical music in the city has 

perhaps even a greater history.  The Cleveland 

Orchestra is one of the most highly regarded 

symphony orchestras in the world.  It was 

founded in 1918 by local residents, including 

Adella Prentiss Hughes, the first woman to 

manage a symphony orchestra.  In 1946, the 

Cleveland Orchestra developed the distinctive 

sound for which it is known because George 

Szell, who had recently been instituted as 

director of the orchestra, wanted the orchestra 

to function and sound like a chamber group.  

Don Rosenberg, in The Cleveland Orchestra 

Story: Second to None, described the 

ǘǊŀƴǎŦƻǊƳŜŘ ŜƴǎŜƳōƭŜ ŀǎ ŀ ǇƭŀŎŜ ǿƘŜǊŜ άŜǾŜǊȅ 

musician would be an important part of the 

texture and they would listen to each other 

closely and every one would be heard very 

ŎƭŜŀǊƭȅΦέv  ¢ƘŜ /ƭŜǾŜƭŀƴŘ hǊŎƘŜǎǘǊŀΩǎ ƭŜƎŀŎȅ ƻŦ 

sound has lasted 65 years, and it continues 

today.   

 

¢ƘŜ ƎǊƻǿǘƘ ƻŦ /ƭŜǾŜƭŀƴŘΩǎ ƳŀƴǳŦŀŎǘǳǊƛƴƎ 

industry in the 19th and 20th centuries attracted 

diverse groups of immigrants who wove 

ƴǳƳŜǊƻǳǎ ŎǳƭǘǳǊŀƭ ǘǊŀŘƛǘƛƻƴǎ ƛƴǘƻ ǘƘŜ ŎƛǘȅΩǎ 

fabric.  Notably, a wealth of world music added 

to the diversity and eclectic nature of the 

Cleveland Music Sector and continues to 

                                                 
iii
 Agora History, http://www.clevelandagora.com/history. 

htm 
iv
 For more details, see http://www.tricpresents.com/wp-

content/uploads/Updated-JazzFest-History-for-09.pdf 
v
 DeOreo, D. (Producer) and Rosenberger, M. (Executive 

Producer). (2000, September 29). Around Noon: History of 
a World Class Orchestra. Narrator, D. Perry. ideastream.     
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ƛƴŦƭǳŜƴŎŜ ǘƘŜ ŎƛǘȅΩǎ ƳǳǎƛŎal offerings today. The 

world music scene in Cleveland spans from 

polka and salsa to reggae and gospel.  Cleveland 

Ƙŀǎ ōŜŜƴ ŘǳōōŜŘ ǘƘŜ άtƻƭƪŀ /ŀǇƛǘŀƭ ƻŦ ǘƘŜ 

²ƻǊƭŘέΣ ŀƴŘ ǿŀǎ ǘƘŜ ƘƻƳŜ ƻŦ CǊŀƴƪƛŜ ¸ŀƴƪƻǾƛŎΣ 

ǘƘŜ άtƻƭƪŀ YƛƴƎέ ǿƘƻ ǇƻǇǳƭŀǊƛȊŜŘ ǘƘŜ 

Slovenian-style ƻŦ ǇƻƭƪŀΦ  /ƭŜǾŜƭŀƴŘΩǎ ǊƛŎƘ ƎƻǎǇŜƭ 

history includes the Wings Over Jordan Choir 

that was founded in 1935 and was the first full-

time professional African-American choir in 

America.vi 

 

aƛǊǊƻǊƛƴƎ /ƭŜǾŜƭŀƴŘΩǎ ŘŜŎƭƛƴŜ ŦǊƻƳ ƛǘǎ ƛƴŘǳǎǘǊƛŀƭ 

heyday, the Cleveland Music Sector has also 

experienced a drop in prominence from the 

national music scene. However, pinpointing 

when Cleveland faded from being considered a 

top American music city is difficult.  Today, 

Cleveland musicians express that outsiders are 

surprised by their superb skills and depth of 

performances.  Local musicians believe strongly 

that the overall sense in the Cleveland Music 

{ŜŎǘƻǊ ƛǎ ǘƘŀǘ άǘŀƭŜƴǘŜŘ ŀǊǘƛǎǘǎ ŀǊŜ ŦǊƻƳ 

/ƭŜǾŜƭŀƴŘΣ ōǳǘ ŘƻƴΩǘ ŎƻƳŜ ǘƻ /ƭŜǾŜƭŀƴŘΦέ  ¢Ƙƛǎ 

ǿŀǎ ǊŜŦƭŜŎǘŜŘ ƛƴ ŎƻƳƳŜƴǘǎ ǎǳŎƘ ŀǎΥ ά/ƭeveland 

ƛǎ ŀ ōƛǊǘƘǇƭŀŎŜΣέ ŀƴŘ άώȅƻǳϐ Ƴŀȅ ōŜ ŦǊƻƳ 

Cleveland, but work and success is outside of 

/ƭŜǾŜƭŀƴŘΦέ  ²ƘƛƭŜ ǘŀƭŜƴǘ ŀƴŘ ƻǇǇƻǊǘǳƴƛǘƛŜǎ Řƻ 

abound in Cleveland, the sector lacks unification 

on the messaging and organizing fronts, which 

makes it challenging to dispel negative 

ǇŜǊŎŜǇǘƛƻƴǎ ƻŦ ǘƘŜ ǎŜŎǘƻǊΩǎ ǊƛŎƘƴŜǎǎ ŀƴŘ ŘŜǇǘƘΦ   

 

Participants of this study noted that outsiders 

are often surprised when they visit Cleveland 

and learn firsthand about the rich music scene 

ŀƴŘ ŎǳƭǘǳǊŜ ǘƘŀǘ ŜȄƛǎǘǎ ƘŜǊŜΦ  άtŜƻǇƭŜ ŀǊe very 

energetic and passionate about the arts [in 

/ƭŜǾŜƭŀƴŘϐΣέ ƻƴŜ ƻŦ ǘƘŜ ƳǳǎƛŎƛŀƴǎ ǿƘƻ 

participated in the study commented.  

ά/ƭŜǾŜƭŀƴŘ Ƙŀǎ ŀƴ ǳƴǳǎǳŀƭƭȅ ǎƻǇƘƛǎǘƛŎŀǘŜŘ 

audience for classical musicςlarger and more 

ŜŘǳŎŀǘŜŘ ǘƘŀƴ ƻǘƘŜǊ ŎƛǘƛŜǎ ƻŦ ǘƘƛǎ ǎƛȊŜΣέ echoed 

ŀƴƻǘƘŜǊΦ  άLŦ ǇŜƻǇƭŜ ώƳǳǎƛŎƛŀƴǎϐ ǿƻǳƭŘ ŎƻƳŜ 

together, their audiences would expand, 

opportunities for funding would grow, and [the] 

world would see Cleveland as a major artistic 

ŎƻƴǘǊƛōǳǘƻǊΣέ ƴƻǘŜŘ ŀƴƻǘƘŜǊ ǇŀǊǘƛŎƛǇŀƴǘΦ 

 

άtǊƛŘŜ ŀƴŘ ƳǳǎƛŎƛŀƴǎƘƛǇΣέ έŀōǳƴŘŀƴŎŜ ƻŦ 

ǘŀƭŜƴǘΣέ ǿƛǘƘ ŀƴ άŜŘǳŎŀǘƛƻƴ ŎƻƳǇƻƴŜƴǘ ώǘƘŀǘϐ ƛǎ 

phenomenal across all genres: Jazz, Classical, 

wƻŎƪΣ wϧ.Σ ŀƭƭ ŎƻǾŜǊŜŘ ƛƴ ƻǳǊ ǳƴƛǾŜǊǎƛǘƛŜǎέ ς are 

just a few assertions from the description of the 

Cleveland Music Sector by local musicians and 

community leaders.  They were not hesitant to 

add that the Cleveland Music Sector is 

passionate, under-appreciated, diverse, enga-

ƎŜŘΣ ŀƴŘ Ƙŀǎ άƛƴŎǊŜŘƛōƭŜ ǇƻǘŜƴǘƛŀƭ ŦƻǊ ŜƴǘǊŜ-

ǇǊŜƴŜǳǊǎƘƛǇΦέvii

 

 

  

vi
 For more information, please refer to the Encyclopedia 

of Cleveland History, http://ech.cwru.edu/index.html 

vii 
Read more on the characteristics of the Cleveland Music 

Sector cited by local musicians in Chapters 2 and 7. 
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The Cleveland Music Sector Today 

 

THE CLEVELAND MUSIC SECTOR BY OCCUPATIONS 

 

The Cleveland Music Sector was defined and 

studied using occupational data from the U.S. 

.ǳǊŜŀǳ ƻŦ [ŀōƻǊ {ǘŀǘƛǎǘƛŎǎΩ hŎŎǳǇŀǘƛƻƴŀƭ 

Employment Survey (OES) (Chapters 4 and 9).viii  

The music sector was defined in terms of core 

music occupations and support music 

occupations.  Core music occupations were 

identified as music industry workers involved in 

jobs that result in the creation or performance 

of music. Support music occupations were 

identified as music industry workers involved in 

jobs that do not result in the creation or 

performance of music. 

 

For the occupational analysis, the music sector 

was identified as people who work in two core 

music occupations, Music Directors and 

Composers and Musicians and Singers.  Based 

on these two occupations, it was determined 

that the Cleveland-Elyria-Mentor Metropolitan 

Statistical Area (MSA)ix has more Musicians and 

Singers than comparable MSAs, namely 

Cincinnati-Middletown, OH-KY-IN; Columbus, 

OH; Indianapolis-Carmel, IN; and Pittsburgh, PA.  

The Cleveland Music Sector had the largest 

                                                 
viii

 Previous research studies analyzing music sectors have 
addressed the scope of the sector by identifying musicians 
and music venues based on industrial and occupational 
definitions. The Center critically reviewed these 
methodologies, selected appropriate industries and 
occupations, and enhanced them by utilizing the Quarterly 
Census of Employment and Wages database (QCEW, also 
ŎŀƭƭŜŘ ǘƘŜ 9{нлнύ ŀƴŘ ǘƘŜ ¦Φ{Φ .ǳǊŜŀǳ ƻŦ [ŀōƻǊ {ǘŀǘƛǎǘƛŎǎΩ 
Occupational Employment Statistics (OES). 
ix
 Due to the fact that the Occupational Employment 

Statistics data are unavailable at the county level, the 
geographic boundaries of the Cleveland Music Sector were 
extended for this portion of the study to include the 
entirety of the Cleveland-Elyria-Mentor MSA, including 
Cuyahoga, Geauga, Lake, Lorain, and Medina counties.  
Read more on the occupational analysis in Chapter 4. 

number of Musicians and Singers (500) in 2009 

as well as the largest occupational share of 

music employment to total regional employ-

ment (0.05%) compared to the aforementioned 

MSAs.  For every 1,000 people in the Greater 

Cleveland region, at least five are musicians. 

Despite having the largest number of Musicians 

and Singers, the Cleveland-Elyria-Mentor MSA 

had the smallest number of Music Directors and 

Composers (40) in 2009 when compared to the 

other four MSAs. While the Indianapolis-Carmel 

MSA only had ten more Music Directors and 

Composers (50), the Pittsburgh MSA had more 

than four times the number of Music Directors 

and Composers (170).  The Cleveland-Elyria-

Mentor MSA also had the smallest share of 

music employment to total regional employ-

ment (0.004%) when compared to the other 

MSAs. 

 

Support music occupations include ten unique 

occupational categories including Agents and 

Business Managers of Artists, Performers, and 

Athletes; Art, Drama, and Music Teachers 

Postsecondary; and Musical Instrument 

Repairers and Tuners.  The Cleveland-Elyria-

Mentor MSA employs 8,320 individuals in music 

support occupations.  Compared to the other 

four MSAs, the Cleveland-Elyria-Mentor MSA 

has the second smallest number of music 

support employees, exceeding only the 

Columbus MSA (7,380). The largest music 

support employment is found in the Pittsburgh 

MSA (10,440), followed by the Indianapolis-

Carmel MSA (10,270). 
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THE CLEVELAND MUSIC SECTOR BY INDUSTRIES 

 

The Cleveland Music Sector was also defined 

and studied by the industries it encompasses.  

This industry-based definition allowed the 

Center to identify 2,718 employeesx in the 

Cleveland Music Sectorxi in 2009.  The size of 

the music sector remained stable between 2000 

and 2009, despite two recent recessions; in fact, 

employment in the Cleveland Music Sector 

increased slightly between 2000 and 2009 

(Figure 1).  For Cleveland, which was hit harder 

by recent economic downturns than other 

similar-sized economies, the stability illustrates 

the success of music as an economic sector.   

 

The vitality of the Cleveland Music Sector was 

ŎƻƴŦƛǊƳŜŘ ōȅ ǘƘŜ ŘȅƴŀƳƛŎ ƻŦ ǘƘŜ ƳǳǎƛŎ ǎŜŎǘƻǊΩǎ 

payroll, which increased by a total of $29.3 

million (34.3%) from 2000 to 2009, yielding a 

total payroll of $114.8 million in 2009. In 

ŀŘŘƛǘƛƻƴΣ ǘƘŜ ƳǳǎƛŎ ǎŜŎǘƻǊΩǎ ŀǾŜǊŀƎŜ ǿŀƎŜǎ 

increased by $10,224 (31.9%) between 2000 

and 2009, producing total average wages of 

$42,228 in 2009.xii    

 
 

Figure E-1: Employment Index of the Cleveland Music Sector and All Industries in Cuyahoga County, 

2000-2009 
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x
 The Center for Economic Development designed a 

methodology describing an industry-based Cleveland 
Music Sector by using a computer program capable of 
identifying music-related industries through keyword 
searches (Chapters 1 and 9).  Using this program, the 
Center defined the Cleveland Music Sector as 
encompassing musicians and music venues from 45 
unique industry codes in the North American Industry 
Classification System (NAICS).  See Appendix 1-1 for brief 
descriptions of the 45 NAICS codes included as part of the 
/ƭŜǾŜƭŀƴŘ aǳǎƛŎ {ŜŎǘƻǊΩǎ ƛƴŘǳǎǘǊȅ-based definition. 
xi
 This study is geographically limited to Cuyahoga County.  
{ƻƳŜ ǎŜŎǘƛƻƴǎΩ ŀƴŀƭȅǎŜǎ ŀǊŜ ōŀǎŜŘ ƻƴ ƳŜǘǊƻǇƻƭƛǘŀƴ ŀǊŜŀǎ 
due to data availability. 

xii
 All data are inflated to 2009 dollars. 

Source: Quarterly Census of Employment and Wages (QCEW) 



Executive Summary 

Center for Economic Development, Maxine Goodman Levin College of Urban Affairs   xvi 
Cleveland State University 

Although the average wages of people working 

in the Cleveland Music Sector in 2009 were 

lower than the average wages of people 

working in all other industries in Cuyahoga 

County ($46,408), anecdotal evidence suggests 

ǘƘŀǘ ǇŀǊǘ ƻŦ ƳǳǎƛŎƛŀƴǎΩ ƛƴŎƻƳŜ ƳƛƎƘǘ ōŜ 

unaccounted for in the data.  Only 20% of all 

performing musicians surveyed in this studyxiii 

indicated they draw all their income from a 

single job in the music industry. The over-

whelming majority of survey respondents 

across all categories indicated that part of their 

income comes from private music lessons and 

performances outside of their primary job.  This 

activity is not captured by the ES202xiv data, 

which is based on the records of businesses that 

have paid employees.  

 

Musicians as well as other art industries are 

classified in the academic literature as a part of 

the creative workforce.  The creative workforce 

cluster contributes to their regional economies 

more than any other industry cluster including 

high-technology industries.  One of the seminal 

economic development studies includes arts 

and culture industries in so-called alpha 

clusters.  WƻƘƴ {ŎƘƻŀƭŜǎΩǎ ǊŜǎŜŀǊŎƘ ƛŘŜƴǘƛŦƛŜǎ ǘƘŜ 

alpha clusters which include art, culture, 

fashion, and financial investment industries 

across Canada and the United States.  The alpha 

                                                 
xiii

 See the comprehensive analysis of the Cleveland 
Amateur Musician Survey in Chapter 3. 
xiv

 The Ohio Economic Development Information Network 
(OEDIN), also known as The Ohio ES202 Network, is a 
statewide network of university centers and researchers.  
The ES202 database is derived from company level data 
obtained by each state for unemployment compensation 
tax collection purposes. Nearly all employers with paid 
employees are required to file unemployment insurance 
reports (technically called ES202) to their respective states 
on a quarterly basis. Cleveland State University, on behalf 
of the Ohio ES202 Network, receives the data on a 
quarterly basis from the Bureau of Labor Market 
Information of the Ohio Department of Jobs and Family 
services. 

cluster is distinguished from other industries by 

its very short product life-cycle that requires 

industries to develop and introduce new 

products continuously.xv  Therefore, success in 

alpha clusters requires perpetual innovation.  

!ƭǇƘŀ ŎƭǳǎǘŜǊΩǎ ƛƴŘǳǎǘǊƛŜǎ ŀǊŜ ŎƻƳǇǊƛǎŜŘ ƻŦ 

highly skilled, creative individuals, who consist-

ently produce new ideas, products and 

concepts.  As mentioned by Ann Galigan, who 

studies arts and culture workforce dynamics, 

άǉǳŀƭƛǘȅ ƻŦ ǘƘŜ ƛƳŀƎƛƴŀǘƛƻƴ ŀƴŘ ǘƘŜ ŎǊŜŀǘƛǾŜ 

vision in a search for truth, beauty, and 

ƳŜŀƴƛƴƎέ ƛǎ ŀǘ ǘƘŜ ŎƻǊŜ ƻŦ άŎǊŜŀǘƛǾƛǘȅ ώǘƘŀǘϐ 

ōŜŎŀƳŜ ŀƴ ƛƴŘƛǾƛŘǳŀƭ ƎƛŦǘΣ ƴƻǘ ŀ ŎƻƭƭŜŎǘƛǾŜ ǘǊŀƛǘέ 

after the Industrial Revolution.xvi  The high skills 

of workers in this cluster are required for 

continued innovation, and the skills of workers 

in this sector are derived from their wealth of 

creativity, which drives the industry forward at 

a rapid speed.  With wages being a proxy for 

skills and productivity, the increased level of 

contribution of the alpha clusters is confirmed 

by their higher levels of pay as compared to 

other clusters.xvii  The alpha clusters are deeply 

embedded in their respective regions and 

impact the speed of innovation within their 

geography.   

 

The Center created eight subsectors, or groups 

of industries, within the Cleveland Music Sector 

that identify major functions of the music 

cluster.  These subsectors are Education & 

Museums, Manufacturing, Musicians, Prom-

oters, Recording & Publishing, Retail, Service 

                                                 
xv

 Schoales, J. (2006). Alpha clusters: Creative innovation in 
local economies. Economic Development Quarterly, 20(2), 
162-177. 
xvi

 Galligan, A. (2008). The evolution of art and culture as it 
relates to workforce dynamics. The Journal of Arts 
Management, Law, and Society, 37(4), 345-349. 
xvii

 Schoales, J. (2006). Alpha clusters: Creative innovation 
in local economies. Economic Development Quarterly, 
20(2), 162-177. 
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Providers, and Wholesale (Figure 2).xviii 

 

The Musicians subsector is the staple group in a 

music sector.  Its existence justifies the 

development of all support and supplementary 

functions performed by other industries.  In 

2009, this subsector accounted for 378 

employees in Cuyahoga County.  It declined 

from 474 employees in 2000 and from 643 

workers at its highest point in 2001. The data 

source used for this analysis undercounted all 

artists in music industries as it captures only 

individuals that are officially employed in the 

industry as full-time or part-time employees. It 

does not include any musicians that work on a 

contractual basis with music establishments, or 

any self-employed freelance, or amateur 

musicians. 

 

The Retail subsector was the largest subsector 

in 2000 and accounted for more than 27% of 

the Cleveland Music SectƻǊΩǎ ŜƳǇƭƻȅƳŜƴǘΦ  

Along with Promoters and Musicians, Retail 

constituted the core of the Cleveland Music 

Sector at the beginning of the millennium; 

these three subsectors together represented 

approximately 68% of total music sector 

employment. Promoters and Musicians included 

24% and 18% of music employment in 2000, 

respectively. 

 

Although the level of employment within the 

Cleveland Music Sector was nearly the same in 

2000 and 2009, the breakdown by subsector 

differs between years due to changes in both 

the music industry and the regional economy.  

                                                 
xviii

 The Education and Museums subsectors were analyzed 
together due to a restriction in the ES202 database about 
disclosing data concerning individual companies. 

Changes include increased access to the 

Internet and digitally-formatted music that 

significantly altered the way people buy music.  

Consumers no longer need to travel to local 

music stores to buy records or instruments, 

which hinders the growth of the Retail 

subsector.  However, music stores were known 

not only as music retail outlets, but also as 

community anchor spaces for music lessons, 

ƪƛŘǎΩ ƘŀƴƎƻǳǘǎΣ ŀƴŘ ŎƻƴŎŜǊǘǎ ƻŦ ŀƳŀǘŜǳǊ ŀƴŘ 

professional musicians.  The consolidation and 

disappearance of music retail creates vacancies 

for filling in the niche to educate neighborhood 

children and create public spaces for live music.  

Compared to 2000, the Retail subsector in 2009 

captured only 15% of the Cleveland Music 

{ŜŎǘƻǊΩǎ ŜƳǇƭƻȅƳŜƴǘΣ ŦƻƭƭƻǿƛƴƎ ǘƘŜ ŘŜŎƭƛƴŜ ƻŦ 

Musicians to 14%.  At the same time, the 

subsector Promoters grew substantially to 

represent 42% of music employment in 2009.  

 

The subsector Education & Museums is very 

special in Cleveland.  It was strongly empha-

ǎƛȊŜŘ ŀǎ ǘƘŜ /ƭŜǾŜƭŀƴŘ aǳǎƛŎ {ŜŎǘƻǊΩǎ ǎƛƎƴŀǘǳǊŜ 

industry in the interviews and focus groups 

conducted in conjunction with this study.  This 

subsector includes the employment of the Rock 

and Roll Hall of Fame and Museum, one of the 

ƴŀǘƛƻƴΩǎ Ƴƻǎǘ ǊŜŎƻƎƴized music institutions and 

a world-class museum that collects, preserves, 

exhibits, and interprets the art form through its 

library and archives as well as its educational 

programs.  The subsector grew from capturing 

мт҈ ƻŦ ǘƘŜ /ƭŜǾŜƭŀƴŘ aǳǎƛŎ {ŜŎǘƻǊΩǎ ǘƻtal 

employment in 2000 to representing 21% of 

employment in 2009. 
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Figure E-2: Ecology of the Cleveland Music Sector 
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The educational component of this subsector 

captures a core specialty of the Cleveland Music 

Sector.xix Cleveland has exceptional formal 

music education opportunities, outstanding, 

easily available private lessons, and access to 

many high-quality music ensembles and 

orchestras that can serve as places of 

employment for graduates. The Cleveland 

Institute of Music, The Oberlin Conservatory of 

Music, Baldwin-²ŀƭƭŀŎŜ /ƻƭƭŜƎŜΩǎ /ƻƴǎŜǊǾŀǘƻry 

ƻŦ aǳǎƛŎΣ /ŀǎŜ ²ŜǎǘŜǊƴ wŜǎŜǊǾŜ ¦ƴƛǾŜǊǎƛǘȅΩǎ 

Department of Music, Cleveland State 

¦ƴƛǾŜǊǎƛǘȅΩǎ 5ŜǇŀǊǘƳŜƴǘ ƻŦ aǳǎƛŎΣ ŀƴŘ 

/ǳȅŀƘƻƎŀ /ƻƳƳǳƴƛǘȅ /ƻƭƭŜƎŜΩǎ aǳǎƛŎ 5ŜǇŀǊǘ-

ment are the core of the formal music 

education system in Cleveland and its 

surrounding region. 

 

Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ǘƘŜ ǊŜƎƛƻƴΩǎ ŦƻǊƳŀƭ ƳǳǎƛŎ 

programs, its high quality of private lessons was 

ǊŜǇŜŀǘŜŘƭȅ ŜƳǇƘŀǎƛȊŜŘ ŘǳǊƛƴƎ ǘƘŜ ǎǘǳŘȅΩǎ 

interviews.  Private teachers are a key part of 

any music education system, but the private 

teachers in Cleveland are especially accomp-

lished; several have published books on 

methods and are accomplished musicians and 

composers in their own right.  Another unique 

                                                 
xix

 Although Education & Museums became the second 
largest subsector in 2009 in terms of employment, the 
reality is that the subsector is larger than what is shown in 
ǘƘƛǎ ǎǘǳŘȅΩǎ ǘǊŜƴŘ ŀƴŀƭȅǎƛǎΦ ¢Ƙƛǎ ǾŀǊƛŀǘƛƻƴ ƛǎ ŘǳŜ ǘƻ 
limitations associated with the study. For instance, 
defining the Cleveland Music Sector geographically as only 
Cuyahoga County limited the Center from including in the 
study educational institutions like Oberlin College that are 
strongly related to music.  In addition, the Education & 
Museums subsector does not contain data for 326 
employees, including music teachers working for both 
local school districts and the music departments at Case 
Western Reserve University, Cleveland State University, 
Baldwin-Wallace College, and Cuyahoga Community 
College. The data on the music departments were 
obtained from various sources and cannot be added to the 
ES202 data. 

attribute of Cleveland attractive to many 

students is the close proximity of an 

agglomeration of very prominent musicians 

playing at local venues. Students have unprec-

edented access to accomplished musicians and 

are sometimes given the opportunity to play 

with them in low-key sessions. 

 

The interviews and focus groups conducted for 

this study revealed a shortfall in the Cleveland 

Music Sector that is reflected in the data.  The 

lack of sufficient employment in the Service 

Providers subsector was indicated by interview 

and focus group participants as a limitation on 

the successful growth of the Cleveland Music 

Sector.  This subsector lost 101 employees 

between 2000 and 2009 and decreased its 

share in the cluster from 6.4% in 2000 to 2.6% 

in 2009.  There was a strong consensus among 

artists concerning the need for resources for 

promoting the music business model, financing, 

and infrastructure organizations. This consensus 

was voiced alongside an emphasis on the 

importance of leveraging public funding for the 

arts, information infrastructure, and non-profit 

network providers, both with physical and 

virtual performance spaces. 
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MUSIC AS AN ECONOMIC ENGINE 
 

The Cleveland Music Sector as a whole is linked 

to other industries through buy-sell relation-

ǎƘƛǇǎ ǘƘŀǘ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜ ǎŜŎǘƻǊΩǎ ƛƳǇŀŎǘ ƻƴ 

the local economy. The activities of the 

Cleveland Music Sector accounted for 6,210 

total jobs created in Cuyahoga County in 2010.  

Fifty-five percent (3,384) of these jobs were the 

direct impactxx representing existing jobs in the 

Cleveland Music Sector (including.g jobs that 

are not listed in the ES202 database).  An 

additional 25% of the jobs (1,550) were the 

result of the indirect impact on industries that 

buy or sell goods or services to the music 

sector.  Finally, 21% (1,275) of the impact was 

from the induced effect, which represents the 

household spending of people who work in the 

music sector and its associated suppliers.   

 

In addition to its economic impact on job 

creation, the Cleveland Music Sector generated 

$274.4 million in labor income;xxi $474.1 million 

in total value added;xxii and an output of $839.8 

millionxxiii in 2010.  A total of $91.6 million in tax 

                                                 
xx

 Direct impact refers to the initial value of goods and 
services, including labor, purchased by the Cleveland 
Music Sector within a defined economic region.  These 
ǇǳǊŎƘŀǎŜǎ ŀǊŜ ǎƻƳŜǘƛƳŜǎ ǊŜŦŜǊǊŜŘ ǘƻ ŀǎ ǘƘŜ άŦƛǊǎǘ-round 
ŜŦŦŜŎǘΦέ  Indirect impact measures the value of labor, 
capital, and other inputs of production needed to produce 
the goods and services required by the music industry 
(second-round and additional-round effects).  Induced 
impact measures the change in spending by local 
households due to increased earnings by employees 
working in local industries that produce goods and services 
for the Cleveland Music Sector and its suppliers. 
xxi

 Labor Income represents wages paid to employees plus 
ǇǊƻǇǊƛŜǘƻǊǎΩ ƛƴŎƻƳŜΦ !ƭƭ ƳƻƴŜǘŀǊȅ ƛƳǇŀŎǘ ŀǎǎŜǎǎƳŜƴǘǎ ŀǊŜ 
presented in 2011 dollars. 
xxii

 Value added measures the value of goods and services 
less the intermediary goods and represents a portion of 
output. 
xxiii

 Output measures the total value of goods and services 
produced as a result of the activities of the Cleveland 
Music Sector. 

revenue was also associated with the Cleveland 

Music Sector in 2010.  Of that amount, $51.9 

million was federal tax revenue and $39.7 

million was state and local tax revenue.xxiv  

 

The Musicians subsector alone created an 

ŜŎƻƴƻƳƛŎ ƛƳǇŀŎǘ ƻƴ /ǳȅŀƘƻƎŀ /ƻǳƴǘȅΩǎ 

economy, accounting for 681 jobs (including the 

musicians employed in this subsector), $37.3 

million in labor income, $45.9 million in value 

added, $46.3 million in output, and almost $9.3 

million in tax revenue in 2010.  

 

The Promoters subsector created the largest 

economic impact of all the subsectors in the 

Cleveland Music Sector in 2010.  Forty-seven 

percent of the total jobs created in the 

Cuyahoga County economy (2,901) resulted 

solely from the activities of the Promoters 

subsector.  The Promoters subsector was also 

responsible for generating 50% ($138.1 million) 

ƻŦ ǘƘŜ ƳǳǎƛŎ ǎŜŎǘƻǊΩǎ ǘƻǘŀƭ ƭŀōƻǊ ƛƴŎƻƳŜ 

received, 55% ($258.5 million) of the total value 

added, 62% ($519.9 million) of the total output, 

and 52% ($47.9 million) of the total tax impact. 

 

The Education & Museums subsector created 

the second-largest economic impact of any 

subsector on the local economy in 2010.  

Between the employment in this subsector, 

museum visitors, and student spending, this 

subsector generated 1,676 jobs, $65.6 million in 

labor income, $105.8 million in value added, 

$151 million in output, and over $20.1 million in 

tax revenue. 

 

¢ƘŜ /ƭŜǾŜƭŀƴŘ aǳǎƛŎ {ŜŎǘƻǊΩǎ ŦƻǊ-profit versus 

                                                 
xxiv

 The IMPLAN model does not separate the tax 
generated from local governments and the state. 








































































































































































































































































































































































































