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Foreword and Acknowledgements

Cleveland, like so many other cities, finds itself at a crossroads. It is caught between nostalgia for an
illustrious era of industrial success and national prominence, and the uncertainty of how to respond to

the realities of its current environment. Thughout history, societies have grappled with similar
challengesq¢ some adapted and thrived while others stagnated and further declined. Despite the
different outcomes, all societies have found an outlet for expression, comfort, and definition through

arts and culture. Beyond such intrinsic value, arts and culture is exceedingly being recognized for its
potential to contribute to economic and community development. Arts and culture is a distinct asset

that can be engaged by cities to celebrate their pasts mdefine their futures. Community Partnership
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competitive advantages is its arts and culture sector.
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literary, music, theatre, and visual art sectors. For this reason, CPAC decided to focus on these secto
individually by conducting a number of-depth research studies. The music sector was chosen as the
starting point.

Remix Clevelandill spark new conversations of how the Cleveland Music Sector can be engaged as a
LI NIy SNJ F2 NJ &K I (R&nyixIlevekirBontairs inémerdus andiiseizhiit ®an be used to
synthesize efforts among musicians and the music workforce, publaadgfiand business community
leaders in a profound way. This work is critical especially in an era when arts and culture amenities are
significant forces for attracting and retaining new classes of creative workers to cities.
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legacy that contains groundbreaking performances, local talent, and music innovation. Balancing this
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opportunities. However, finding this balance is necessary for Cleveland and its music scene to evolve for

the future.

Remix Clevelan@s the result of the dedicated efforts of numerous arts and culture practitioners,
academic reearchers, and music industry professionals.

CPAC wishes to thank tlemix Clevelanddvisory committee for its dedicated support and valuable
guidance as the research unfoldeRemix Clevelanadvisory committee members included Cindy
Barber, CeéDwner, Beachland Ballroom and Tavern; Angelin Chang, Profess@pplied Piano,
Coordinator- Keyboard Studies and Chamber Music, Cleveland State University; Matt Charboneau, Arts
Network Leader, Council of Smaller Enterprises (COSE); Charles Lawrence, RE&sijefihe Music
Settlement; Santina Protopapa, Executive Director, Progressive Arts Alliance; Gregory Reess, Trus
The Cleveland Jazz Orchestaad Beth Rutkowski, Managing Director;T1JazzFest Cleveland.

CPAC also extends its sincere gratitudaltamf those who participated in interviews, surveys, or focus
groups forRemix ClevelandYour vital insights into the strengths and challenges facing the Cleveland
Music Sector helped inform and validate this research immeasurably.

We would also li& to thank the subjects of the six case studies who graciously took time out of their
busy schedules to share their experiences and expertise as members of the Cleveland Music Sector.



They include Cindy Barber, -Quovner, Beachland Ballroom and Tavern; Bawntett, Managing Director,
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Kristoff, CaFounder, Cleveland Lottery League; Dr. Deforia Lane, Director of Music Therapy, University
Hospitals of Clevelah Bill Ransom, Applied Faculty Percussion, Cleveland State University; Vince
{fdzal NI X hgySNE D200GF DNRB2@S wSO2NRAT WSIE-yySiias
Founder, Cleveland Lottery League; and Dr. Eric Ziolek, Chairman,bemasf Music, Cleveland State

University.

CPAC would also like to thank the entire research team at the Center for Economic Development at the
Maxine Goodman Levin College of Urban Affairs at Cleveland State University for their tireless work and
enthusiasm in completing this project. Their expertise and innovative approaches in studying the music
sector went above and beyond our expectations.
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Clevelandvassupported through dedicated research funding from The John P. Murphy Foundation, the
Rock and Roll Hall of Fame and Museum, and The Thomas H. White Foundation.

CPAC is also grateful for the continuing general operating support for its programs andssiorit The
Cleveland Foundation, Cuyahoga Arts and Culture, The George Gund Foundation, The Kulas Foundation,
The John P. Murphy Foundation, and the Ohio Arts Council.

And finally, CPAC wishes to extend its gratitude to all of those who are members Gletveland Music
Sector. Their work makes our city, county, and region more vibrant for residents and a destination of
first choice for tourists.

About the Community Partnership for Arts and Culture

Vision
The powerful competitive advantage generatbg our distinctive arts and culture sector is widely
recognized and supported both publicly and privately.

Mission
ToAGNBYIAGKSY yR dzyA¥eé 3ANBFGSNI /§S@StlyRQa INIa |y

Guiding Principles
In pursuing its vision and mission and acknowledgis beliefs, CPAC wiill:

8 LEAD Set direction with the arts and culture sector based on shared interests and
potential impact on arts and culture organizations and individual artists.

8 ADVOCATE Position arts and culture as a driving force in buildingbgant community,
particularly where community priorities and funding decisions are determined.

3 EDUCATEInform community decisiomaking through credible research that identifies

solutions for evolving needs and demonstrates the contribution arts atdre makes to
the economy, education and quality of life.
§ CONVENE t NEOARS 2LIRNIdzyAGASa F2NJ GKS 02YY
constituencies to join together to learn about and take collective action on shared
interests and objectives.
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Patricia Cirillg president, Cypress Research Group
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University
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History

Community Partnership for Arts and Culture (CPAC) was formed by The Cleveland Foundation and The
George Gund Foundation in 1997 to develop a regional, commuiily, strategic cultural plan.
b2NIKSFAd hKA2Qa ! NIa g [/ dz 2DeNSs thefckinynatibriiok Smajort  y 0 =
analytical studies and 42 regional public forums representing 30 months of quantitative and qualitative
research. Upon delivery and implementation of the seennty plan CPAC evolved into a service
provider focused n filling functional gaps identified through the planning process: capacity building,

public policy and research.

In 2003, CPAC launched its first capacity building program designed for individual artists, The Artist as an
Entrepreneur Institute, which has served 345 artists locally and has subsequently been licensed by
organizations in Florida, North Carolina, anditBaCarolina. In 2004, through an innovative partnership

with the Council of Smaller Enterprises (COSE), CPAC helped to launch the Arts Network, a program of



COSE offering professional development resources, education and networking events, benefits
programs and business savings to those in the creative industries.
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successful passage of Issue 18, a dedicated revenue stream of public sector support for Cuyahoga
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and implemented a joint marketing grpuof twelve arts and cultural organizations in an effort to
AYONBI &S GKS LINRPFAGFIOAfAGE 2F RANBOG YINJSGAy3a §-¢
artists led to the development of the first nationwide conference on atiEsted community
development in 2008 entitledi-rom Rust Belt to Artist Beland the first individual artist fellowship

program in Cuyahoga County, the Creative Workforce Fellowship, in 2009.
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EXECUTIVE SUMMARY

- Hans Christian Andersen

This introductory quote speaks of the utility of
music, but misses its pervasiveness in the
various aspects of our livesThe art of music
has contributed significantly to societyMusic
inspires us to move according to rhythms and
express our emotions ni keeping to the
optimism of Mozart, the energy of Elvis Presley,
the creativity of Miles Davis, and the
innovativeness of Lady Gaga. Throughout
history, music has helped people to worship,
win wars, create communities, enhance
dialogues, and prompt soclahange.

From an economic perspective, music is not
usually recognized as being influential. In the
1990s and the beginning of the 2&entury, the

new paradigm of economic growth has
emphasized the significance of technological
change and validated he importance of

creativity to social change and economic

ABOUTTHISREPORT

This study was commissioned by the
Community Partnership for Arts and Culture
(CPAC) as a starting point for gaining a deeper
understanding of the different sectors of the
Cleveland arts scene in Cuyahoga County. Its
objective is to understand the Clevalh Music
Sector, delineate its components, learn its
dynamics, and assess the economic impact of
music events and venues in Cuyahoga County.

development. However, because many people
tend to think of music only as an amenity, the
usefulness of music as an economic and
community development engine is often

overlooked.

There is a growingwareness of the economic
impact that a creative and entrepreneurial
workforce can have on economic outcomes.
Art, in all its forms, can provide a region with a
GadA o e slasting? Mgiorial? ofrApetitive
advantage that is attractive to creative pdep
Regions can become commodities sold to
LIS2LX S Ay LI O1F3Sa
arts, and cultural amenities. Despite this newly
recognized awareness, the arts generally
remain disassociated from the main economic
development strategies of ggons striving to
improve and grow their economies.

This study was conducted by the Center for
902y2YAO 5S@St2LISyd
Maxine Goodman Levin Collegeldrban Affairs
at Cleveland State University. The Center
sought answers to a set of core research
questions regarding the typology and economic
impact of the Cleveland Music Sector on the
regional economy: What constitutes the music
sector in Cuyahoga Goty? What character

Center for Economic Development, Maxine Goodman Levin College of Urban Affairs iX
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Executive Summary

istics help to describe it? What industries and
types of products are significant to the vitality
of the Cleveland Music Sector? Which unique
properties of the Cleveland Music Sector make
it thrive and diminish? What are prominent
examples of success in the local music scene?
What economic impact does the Cleveland
Music Sector create on the local economy?
Finally, the project was designed to stimulate an
interest in the music sector as a unique
resource for inclusion into publjgolicy capable

of leading to economic prosperity.

The project started in July of 2010 and was
completed in June of 2011 with this report. The
products of the study include this executive
summary, which highlights major findings. A
main contribution of ths study is a
comprehensive framework capturing analyses
of the Cleveland Music Sector based on
guantitative and qualitative data, and
illustrating the music sector across several
major dimensions: industrial and occupational
structures of the music sectprfunctional
groups of the music sector, f@rofit and non
profit entities, inclusion of the amateur sector
of the music scene, and capturing the economic
impact of all these components, including major

subsectors, analyzes the fprofit and non
profit portfolio of companies in the music
sector, and compares the Cleveland Music
Sector to music sectors in other regions. These
findings are followed by the outcomes of two
focus groups conducted in conjunction with this
study (Chapter 2), which vetted and enriched
GKS FTAYRAy3Ia 2F GKS
dynamics with qualitative chaacteristics of
change. Chapter 3 presents the results of the
Cleveland Amateur Musician1Say. The major
findings of the survey describe the quality of the
amateur music scene, compare it to the trends
associated with professional musicians, reveal
data analyzing the supply and demand of
musicians, and provide the costs and incomes
associatedvith music events.

Chapter 4 demonstrates the results of the data
driven analysis on the supply of musicians in the
Cleveland Music Sector in comparison to other
regions and compares it with the demand for
music locally and in other cities. Chapter 5
discusses the music performances that are
brought (imported) into the region and music
products that are sent out (exported) in
Cleveland and comparable metropolitan areas.
The quantitative analysis concludes in Chapter 6

/£SO

S

music events in the region. The findings  with the assessment of the ClevethriMusic
presentedin this executive summary synthesize { SO 2NDa SO02y2YAO AYLI OG 2
information provided by all of the detailed The impact is assessed using the estimates of
analyses, including individual interviews and six employment and expenditures of major
case studies. An 4depth analysis of the Cleveland music venues in Cuyahoga County
Cleveland Music Sector is presented in the nine  and visitor spending on major music events in
chapters following the executive usimary. 2010.
Each chapter reflects a stage of the research.

Chapter 7 includes sigase studies featuring
Chapter 1 describes the structure of the accomplishments in the Cleveland Music Sector,
Cleveland Music Sector, defines its typology in  exemplified by stories of individual musicians
terms of eight industrial subsectors, analyzes and ensembles, music venues, new types of
overall employment and wage trends of the music  performances, and undertakings
music sector as augter and the dynamics of its SYSNHAYy3 |4 (GKS ONR&aa aSoi
Center for Economic Development, Maxine Goodman Levin College of Urban Affairs X
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strongest setors, i.e., music and medicine and
music and manufacturing. The case studies
investigate musicians and venues that
capitalized on some regional competitive

advantage and became successful in Cleveland.

The stories discuss favorable factors that exist
in the Cleveland Music Sector, as well as
changes to and challenges within the music
industry.

Chapter 8 presents the Directories of Musicians
and Music Organizations for the Cleveland
Music Sector. The directories, although not
inclusive of all musicians drmusic, serve as a

snapshot of current performers and venues
operating throughout the region in the period

from 2009 to 2010. Chapter 9 includes detailed
methodologies that emphasize replication of
this study across other geographies and other

MusiC INDEVELAND
Music Legacy

Cleveland has a long history as one of the
YEGA2YQa Y240 GKNRGAY3
nationwide for its outstanding classical music
venues and as the birthplace of rock and roll, as
well as a source of the blues and jazz. Today,
| £ S@St I y Réha hay dralved inté an
eclectic mix of genres due to its musical
heritage and historic development as a city.
| 26 SOSNE 0dKS NEIA2Y QA
diversity and distinguished talent is in need of
reinforcement in order to put Cleveland back on
the map of the national music landscape.
| AIKEAIKGAE 27

types of at.

In this study, we defined musicians as those
who selfidentified themselves as belonging to
one of two groups: professional musicians or
amateur musicians. Professional musicians are
defined as those who receive more than 50% of
their income from musirelated activities;
amateur musicians are defined as those who
receive less than 50% of their income from
musicrelated activities and are employed in
other, nonmusic sectors. We also analyzed
musicians by the major music occupations
specified in Chapgtr 4. Music venues were
identified by their association with major music
industries and by advertisements on major
music websites. Other specific conditions used
to identify musicians and music venues and
events are detailed in Chapter 9.

music sector to develop strategies that can

NBzZ A DNB OBy SOt I YRQA A AYVLEAN

music.

/|t $PSt | yRQA hisibrg NakeS BackY dzi A O

to the 1840s when Lowell Mason, the most
influential musician of the 19 century, led a

series of music workshops in the city. However
inNiFe MiK30"Scaniury, @léveland das prébatily
best known for its history as the epicenter of
rockF YR NRff Qa
legendary rock and roll AM radio stations during

/ £ SOSE Iy Rn@ 8960y WX X, VHKE \BERE, @rid WEAY Wken

asize its past renown and the need for2 R & Q &VHK moved to FM and converted to free form
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radio it became WMMS, which was a major  the number one rock club in AmeriaThe Tr
player in the rock scene well inthé 1990s. C Jazz Festival was founded in 1980 to bring jazz
¢tKS LIKN}&asS aNROl | YR M’Bbsicto&é wideraddienfehndyEdhhuesiirdthis
Cleveland natives Leo Mintz, owner of Record tradition today"
Rendezvous, and Alan Freed, a deejay for WJW
AM. Freed was also responsible for organizing While Cleveland is legendary for its blues and
the Moondog Coronation Ball, the firsver rock and roll past, classical music in the city has
rock and roll concert on March 21, 1952. perhaps even a greater history. The Cleveland
Sixteen thousand tickets were sold for the Orchestra is one of the most highly regarded
event at the old Cleveland Arena, a venue that symphony orchestras in the world. It was
held only 10,000 people. founded in 1918 hylocal residents, including
Adella Prentiss Hughes, the first woman to
/| £t S@St I yRQa LINE YA Y Sy OS madngge aisiniphony fordn@sira. Yhdz246,Ghe
industry is due in large part to renowned Cleveland Orchestra developed the distinctive
venues like the Brothers Loungendwn in its sound for which it is known because George
KSeRIFI& Fa GKS a.latazy Szl whodhd redenlly heers ingtifut€dd&t 1 y R
I NB | ®¢ ¢KS f2dzy3S 4 a directorofitie lorchadi® wantédRthe orzhgstral K S
blues circuit and featured performers including to function and sound like a chamber group.
Buddy Guy, B.B. King, Robert Lockwood, Jr., and Don Rosenberg, inThe Cleveland Orchestra
Bonnie Riatt. The Brothers Lounge underwenta Story: Second to None described the
million dollar renovation in 2008 to restore the OGNl yaF2N¥Y¥SR SyaSyvyoftS a |

space’ musician would be an important part of the
texture and they would listen to each other
Another historic music venue in th&eater closely and every one would be heard very

Cleveland region is the Agora. The Agora Of S NIKeSPE/ £ SGSE YR hNOKSad!
opened in 1966 and over time became a series sound has lasted 65 years, and it continues

of clubs that booked national and local musical  today.

acts. Theclubheld&y Ga (1y26y +a a{dzyRI &a

Fd GKS 132N Zd 6KAOK KSERKBR INPAAUIGKK R FYy dzvb SKEEFY RQ
national acts including The Grand Funk Railroad, industry in the 18 and 20" centuies attracted

The Outlaws, ZZ Top, Rainbow Canyon, James diverse groups of immigrants who wove

Gang, Glass Harp, Foghat, and the Raspberries. y dzY S N2 dza  Odzf G dzNJ € 0NF RAGA:
In preMTV days, the Agora also showed rock fabric. Notably, a wealth of world music added

concerts on a local television station. Inthe late  to the diversity and eclectic nature of the

1970s, Billboard Magazine rated the Agora as Cleveland Music Sector and continues to

22 FFT /® SyOROGO® | Sff2 /t SpAIpTR figoy. hi/awwelavglandagoragambisiont v R NE £ ¢t
legacy. The Rock and Roll Hall of Fame & Museum. htm

Retrieved from http://rockhall.com/storof-ock/features/ " For more details, e http://www.tricpresents.com/wp-
all-featured/3326_hellecleveland/ content/uploads/UpdatedlazzFestistory-for-09.pdf

" Norman, M. (2008, March 7). After a millidiollar ¥ DeOreo, D. (Producer) and Rosenberger, M. (Executive
renovation, the landmark Brothers Lounge will reopen. Producer). (2000, September 29). Around Noon: History of
Cleveland Plain Dealer a Wald Class Orchestra. Narrator, D. Perry. ideastream.
Center for Economic Development, Maxine Goodman Levin College of Urban Affairs Xii
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AY Tt dzSy OS (akoBeringsitaddyQrhe Y driake® it challeigg to dispel negative

world music scene in Cleveland spans from LISNOSLIXiA2ya 2F (KS aS0G2NID:

polka and salsa to reggae and gospel. Cleveland

KFa oSSy RdzooSR (KS datParficipants df thisJatidy foted2ttiat outsid&rs

22NIRéEX YR gl & (GKS K2 Yde oteh sutpNded/ WwherSthey Vist ICRWSEIANG =

0dKS Gt 2€ 11 YAY3E % K 2 andUdarhJigthariddabo& Ehe rich KSic scene

Sloveniarstyle2 ¥ L2t 1 @ /£ SOStIYYRR ORdZENRIING IR KILIS teSverg a Ga K S

history includes the Wings Over Jordan Choir energetic and passionate about the arts [in

that was founded in 1935 and was the first full | £t SPSt I yRBZIE 2YyS 2 7F 0KS

time professional Africahmerican choir in participated in the study commented.

America G/t S@StFyR KFa Fy  dzydzadz
audience for classical muslarger and more

aANNRBNAY 3 /tSOStl yRQaA RSROIzAlYES F NRRT Wi (A0 Ke§iiddA X INA § &

heyday, the Cleveland/usic Sector has also Fy23dKSND GLF LIS2LX S wYdz&

experienced a drop in prominence from the together, their audiences would expand,

national music scene. However, pinpointing  opportunities for funding would grow, and [the]

when Cleveland faded from being considered a  world would see Cleveland as a major artistic

top American music city is difficult. Today, O2 Yy iNAROdzi2NE¢ y20SR | y2iKS|

Cleveland musicians express that outsiders are

surprised ly their superb skills and depth of Gt NARSYdEWROAF yaKALIE ¢ | 0 dzy

performances. Local musicians believe strongly G f Sy ¢ gAGK +y aSRdzOF (A2

that the overall sense in the Cleveland Music = phenomenal across all genres: Jazz, Classical,

{SOG2N) Aa GKFIG aialfSyw8R] =l NusA &0 & t 1 NB2 gBMER Ay

/| £t SPSt YR o0dzi R2y Qi O2uéts few assertidnSHois the dgsRription of titeK A &

gra NBFESOGSR Ay ev@any Y S ydiedeladdddDdic Sectoiyby Ibdalisicians and

Aa | OANILKLI I OSx¢ I Vv R cothmihify dz&dersY They weareSnot HeditBnt to

Cleveland, but work and success is outside of add that the Cleveland Music Sector is

| £t SPSt I yRDE 2 KAET S 1 t S¢ssiondte/ Bndedpplieifatedl dhiyeisé, lefga R 2

abound in Cleveland, the sector lacks unificaton 3ISRX | yR KI 4 AaAYyONBRAOGE S

on the messaging and organizing fronts, which LINB y S dZN& K A LI é

Vii

' For more information, please refer to the Enmedia Read more on the characteristics of tBéeveland Music
of Cleveland Histonhttp://fech.cwru.edu/index.html Sector cited by local musicians in Chapters 2 and 7.

Center for Economic Development, Maxine Goodman Levin College of Urban Affairs Xiii
Cleveland State University



Executive Summary

The Cleveland Music Sector Today
THEQ_LEVELANMUSICSECTOR BOCCUPATIONS

The Cleveland Music Sector was defined and
studied using occupational data from the U.S.

dzNB Il dz 2 °7F [ 62N
Employment Survey (OES) (Chapters 4 arftf 9).
The music sector was defined in terms of core
music occupations and support music
occupations. Core music occupationgere
identified as music industry workers involved in
jobs that result in the creation or performance
of music. Support music occupationsvere
identified as music industry workers involved in
jobs that do not result in the creation or
performance of music.

For the occupational analysis, the music sector
was identified as people who work in two core
music occupations, Music Directors and
Canposersand Musicians and SingersBased
on these two occupations, it was determined
that the ClevelandElyriaMentor Metropolitan
Statistical Area (MSAhas moreMusicians and
Singers than comparable MSAs, namely
CincinnatiMiddletown, OHKY¥IN; Columbs,
OH; Indianapoli€armel, IN; and Pittsburgh, PA.
The Cleveland Music Sector had the largest

" Previous research studies analyzing music sectors have
addressed the scope of the sector by identifying musicians
and music venues based on industrial and occupational
definitions. The Center fitically reviewed these
methodologies, selected appropriate industries and
occupations, and enhanced them by utilizing the Quarterly

Census of Employment and Wages database (QCEW, also

| WWolimbugNRISAZ (7,380)Thed Faidedt imusica G A 0a Q

Ottt SR GKS 9{wuwnu0 FYR GKS

OccupationaEmployment Statistics (OES).

* Due to the fact that the Occupational Employment
Statistics data are unavailable at the county level, the
geographic boundaries of the Cleveland Music Sector were
extended for this portion of the study to include the
entirety of the ClevelandlyriaMentor MSA, including
Cuyahoga, Geauga, Lake, Lorain, and Medina counties.
Read more on the occupational analysis in Chapter 4.

number ofMusicians and Singef500) in 2009
as well as the largest occupational share of

{ G G ’adicAepla@mentht® Ol dgidbrial2?efhpldy

ment (0.05%) compared tdé aforementioned
MSAs. For every 1,000 people in t@eeater
Cleveland region, at least five are musicians.
Despite having the largest number Miusicians
and Singersthe Clevelané&ElyriaMentor MSA
had the smallest number dflusic Directors and
Composes (40) in 2009 when compared to the
other four MSAs. While the Indianape@armel
MSA only had ten moréusic Directors and
Composerg50), the Pittsburgh MSA had more
than four times the number oMusic Directors
and Composerg170). The Clevelardlyia-
Mentor MSA also had the smallest share of
music employment to total regionaémploy
ment (0.004%) when compared to the other
MSAs.

Support music occupations include ten unique
occupational categories includinggents and
Business Managers of Artistserformers, and
Athletes; Art, Drama, and Music Teachers
Postsecondary; and Musical Instrument
Repairers and Tuners The Clevelanilyria
Mentor MSA employs 8,320 individuals in music
support occupations. Compared to the other
four MSAs, the ClevelariEyia-Mentor MSA
has the second smallest number of music
support employees, exceedingonly the

support employment is found in the Pittsburgh
MSA (10,440), followed by the Indianapelis
Carmel MSA (10,270).

Center for Economic Development, Maxine Goodman Levin College of Urban Affairs Xiv
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THEQLEVELANMUSICSECTOR BWDUSTRIES

The Cleveland Music Sector was also defined
and studied by the industries it encompasses.
This industrybased definition allowed the
Center to identify 2,718 employetdn the
Cleveland Music Sectbin 2009. The size of
the music sector remained stable between 2000
and 2009, despite two recent recessions; in fact,
employment in the Cleveland Music Sector
increased slightly between 2000 and 2009
(Figure 1). For Cleveland, which was hit harder
by recent economic downturns than other
similarsized economies, the stability illustrates

the success of music as an economic sector.

The vitality of the Cleveland Music Sector was
O2YyTANXSR o0&
payroll, which increased by total of $29.3
million (34.3%) from 2000 to 2009, yielding a
total payroll of $114.8 million in 2009. In
FRRAGAZ2Y S (GKS Ydzaio
increased by $10,224 (31.9%) between 2000
and 2009, producing total average wages of
$42,228 in 2009

FigureE1: Employment Index of the Cleveland Music Sector and All Industries in Cuyahoga County,

20002009
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¥ The Center for Economic Development designed
methodology describing an industipased Cleveland
Music Sector by using a computer program capable
identifying musierelated industries through keyword
searches (Chapters 1 and 9). Using this program,
Center defined the Cleveland Music Sector
encompassingmusicians and music venues from 4
unique industry codes in the North American Indust
Classification System (NAICS). See Appenrtlifod brief
descriptions of the 45 NAICS codes included as part of
/I £ S@St I yR adzi A-Gased GefinitienNID &
X This study is geographically limited to Cuyahoga Coul

SourceQuarterly Census of Employment and Wages (QCE\

Ay Rdza G NEB

{2YS aSoOirzyaQ FytfteasSa “ All data are inflated to 2009 dollars.
due to data availability.
Center for Economic Development, Maxine Goodman Levin College of Urban Affairs XV
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Although the average wages of people working
in the Cleveland Music Sector in 2009 were
lower than the average wages of people
working in all other industries in Cuyahoga
County ($46,408), anecdotal evidence suggests
GKFG LI NO 27
unaccounted for in the data. Only 20% of all
performing musicians surveyed in this sttily
indicated they draw all their income from a
single job in the music industryThe over
whelming majority of survey respondents
across all categories indicated that part of their
income comes from private muslessons and
performances outside of their primary job. This
activity is not captured by the ES2U2ata,
which is based on the records of businesses that
have paid employees.

Musicians as well as other art industries are
classified in the academiddrature as a part of
the creative workforce. The creative workforce
cluster contributes to their regional economies
more than any other industry cluster including
high-technology industries. One of the seminal
economic development studies includes arts
and culture industries in soalled alpha
clusterss W2 Ky { OK2I f SaQa
alpha clusters which include art, culture,
fashion, and financial investment industries
across Canada and the United States. The alpha

Xiii

See the comprehensive analysis of the Cleveland
Amateur Musician Survey in Chapter 3.

*¥'The hio Economic Development Information Network
(OEDIN), also known as The Ohio ES202 Network, is a
statewide network of university centers and researchers.
The ES202 database is derived from company level data
obtained by each state for unemployment compatien

tax collection purposes. Nearly all employers with paid
employees are required to file unemployment insurance
reports (technically called ES202) to their respective states
on a quarterly basis. Cleveland State University, on behalf
of the Ohio ES20Network, receives the data on a
quarterly basis from the Bureau of Labor Market
Information of the Ohio Department of Jobs and Family
services.

Ydza A OA | ¥y & © LIKAY OBV 823 (YSANEXKAL
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cluster is distinguisheddm other industries by

its very short product lifeycle that requires

industries to develop and introduce new

products continuously’ Therefore, success in

alpha clusters requires perpetual innovation.

AR dza G NR S
highly skilled, creative individuals, who consist

ently produce new ideas, products and

concepts. As mentioned by Ann Galigan, who

studies arts and culture workforce dynamics,

Glidz- €t AGe 2F GKS AYFIAYLF GA:
vision in a search for truth, beauty, @n
YSIyAy3¢g Aa G GKS
0SOFYS 'Yy AYRAGARdZ €
after the Industrial Revolutiolt: The high skills
of workers in this cluster are required for
continued innovation, and the skills of workers
in this seobr are derived from their wealth of
creativity, which drives the industry forward at
a rapid speed. With wages being a proxy for
skills and productivity, the increased level of
contribution of the alpha clusters is confirmed
by their higher levels of pags compared to
other clusters™ The alpha clusters are deeply
embedded in their respective regions and
impact the speed of innovation within their

0dKS

O2NB 2
IATFOZ

The Center created eight subsectors, or groups
of industries, within the Cleveland Musicc&a
that identify major functions of the music
cluster. These subsectors afeducation &
Museums, Manufacturing, Musicians, Prom
oters, Recording & Publishing, Retail, Service

* Schoales,. J2006) Alphaclusters: Creativénnovation in
local economies.Economic Development QuarterB0(2),
162-177.

“ Galligan, A. (2008Yheevolution ofart and culture asit
relates to workforce dynamics. The Journal of Arts
Management, Law, and SocieB7(4), 345-349.

“I Schoales,.X2006).Alphaclusters: Creativénnovation
in local economies. Economic Development Quarterly
20(2), 162177.
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Executive Summary

Providersand WholesalgFigure 2"

TheMusicianssubsector is the stdp group in a
music sector. Its existence justifies the
development of all support and supplementary
functions performed by other industries. In
2009, this subsector accounted for 378
employees in Cuyahoga County. It declined
from 474 employees in 200@nd from 643
workers at its highest point in 2001. The data
source used for this analysis undercounted all
artists in music industries as it captures only
individuals that are officially employed in the
industry as fultime or parttime employees. It
doesnot include any musicians that work on a
contractual basis with music establishments, or
any sellemployed freelance, or amateur
musicians.

The Retail subsector was the largest subsector
in 2000 and accounted for more than 27% of
the Cleveland Music SeciNI) a
Along with Promoters and Musicians Retalil
constituted the core of the Cleveland Music
Sector at the beginning of the millennium;
these three subsectors together represented
approximately 68% of total music sector
employment.Promotersand Musiciansncluded
24% and 18% of music employment in 2000,
respectively.

Although the level of employment within the
Cleveland Music Sector was nearly the same in
2000 and 2009, the breakdown by subsector
differs between years due to changes in both
the music industry and the regional economy.

il The Educationand Museumssubsectors were analyzed
together due to a restriction in the ES202 database about

disclosing data concerning individual companies.

Changes include increased access to the

Internet and digitallfformatted music that

significantly altered the way people buy music.
Consumers no longer need to travel to local

music stores to buy records onstruments,

which hinders the growth of theRetall

subsector. However, music stores were known

not only as music retail outlets, but also as
community anchor spaces for music lessons,
1ARAQ Kly3a2dziaz FyR 02yO0S!
professional musicians. @&hconsolidation and
disappearance of music retail creates vacancies

for filling in the niche to educate neighborhood
children and create public spaces for live music.
Compared to 2000, thRetailsubsector in 2009
captured only 15% of the Cleveland Music
{ SOG2NDa SyLtz2eyvySyizx
Musiciansto 14%. At the same time, the
subsector Promoters grew substantially to
represent 42% of music employment in 2009.

T2ttt 2

S Y LX 2 &TWeSsflisektorEducation & Museumss very

special in Cleveland. It was strongmnmha
aAT SR Fa GKS /tS@StlyR
industry in the interviews and focus groups
conducted in conjunction with this study. This
subsector includes the employment of the Rock
and Roll Hall of Fame and Museum, one of the
Y6 GA2Yy Qa i2érausic insiBudiehaand
a worldclass museum that collects, preserves,
exhibits, and interprets the art form through its
library and archives as well as its educational
programs. The subsector grew from capturing
mMTe:  2F GKS [/ fSPSt kayR
employment in 2000 to representing 21% of
employment in 2009.

a dza

a dza
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Figure E2: Ecology of the Cleveland Music Sector
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The educational component of this subsector
captures a core specialty of the Cleveland Music
Sector™ Cleveland has exceptional formal
music education opportunities, outstanding,
easily available private lessons, and access to
many highquality music ensembles and
orchestras that can serve as places of
employment for graduates. The Cleveland
Institute of Music, The Oberlin Conservatory of
Music, Baldwirt I £ £  OS
2F adzaAlOxr /I &S
Department of Music,
' YADGSNRERAGR QA
[ dz8 K23l [/ 2YYdzyA (@
ment are the core of the formal music
education system in Cleveland and its
surrounding regin.

Cleveland State

LYy FRRAGAZ2Y G2 (GKS
programs, its high quality of private lessons was
NBLISIFGSRte SYLKIaAl SR
interviews. Private teachers are a key part of
any music education system, but the private
teachers in Cleveland aresgecially accomp
lished; several have published books on
methods and are accomplished musicians and
composers in their own right. Another unique

** Although Education & Museumsecame the second
largest subsector in 2009 in terms of employment, the
reality is that the subsector is larger than what is shown in
ikrAa addzReQa GNByR
limitations associated with the study. For instance,
defining the Glveland Music Sector geographically as only
Cuyahoga County limited the Center from including in the
study educational institutions like Oberlin College that are
strongly related to music. In addition, theducation &
Museums subsector does not contain tia for 326
employees, including music teachers working for both
local school districts and the music departments at Case
Western Reserve University, Cleveland State University,
BaldwinWallace College, and Cuyahoga Community
College. The data on the musidepartments were
obtained from various sources and cannot be added to the
ES202 data.

Fyltearao

attribute of Cleveland attractive to many
students is the close proximity of an
agglomeration of very promimg mustians
playing at local venuesStudents have unprec
edented access to accomplished musicians and
are sometimes given the opportunity to play
with them in lowkey sessions.

The interviews and focus groups conducted for

[ 2t f &3S Qis stdly ravBantd & shartfain the Cleveland
2 84 0 S NY MusicSSeGoNBI is reflycledis M data.2 Thé

lack of sufficient employment in thé&ervice

5 S LJ NI Y S y BrovidésIubsectodzdas iddicated by iRterview
{ 2 f faBdF®EHroup padtidipants BSd Jimialion on

the successful growth of the Cleveland Music
Sedor. This subsector lost 101 employees
between 2000 and 2009 and decreased its
share in the cluster from 6.4% in 2000 to 2.6%

NBH20@0 y Thare was2aNNohgt cons¥hdms Antdng

artists concerning the need for resources for
prodeMiRgyfhie musickodsiness matkehdntikg,
and infrastructure organizations. This consensus
was voiced alongside an emphasis on the
importance of leveraging public funding for the
arts, information infrastructure, and neprofit
network providers, both with physical and
virtual performancespaces.

CKAa QOFNRFGARZY A&
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Music AS AKCONOMIENGINE

The Cleveland Music Sector as a whole is linked revenue was Bo associated with the Cleveland

to other industries through busgell relation Music Sector in 2010. Of that amount, $51.9
AKALA GKIFG O2y GNROGdzG S dndlion weS felle®aD (g Nelkaue /aNdL33DL 2 Y
the local economy. The activities of the million was state and local tax reventf&.

Cleveland Music Sector accounted for 6,210

total jobs created in Cuyahoga County in 2010. The Musicians subsector alone created an

Fifty-five percent (3,384) ahese jobs were the SO02y2YAO AYLI Oi 2y [ dz2 | K
directimpact™ representing existing jobs in the economy, accounting for 681 jobs (including the
Cleveland Music Sectoin¢ludingg jobs that musicians employed in this subsector), $37.3

are not listed in the ES202 database). An million in labor income, $45.9 million in value
additional 25% of the jobs (1,550) were the added, $46.3 million in output, and almost $9.3

result of theindirectimpact on industries that million in tax revenue in 2010.

buy or sell goods or services to the music

sector. Finally, 21% (1,275) of the impact was The Promoters subsector created the largest

from the inducedeffect, which represents the economic impact of all the subsectors in the
household spending of people who work in the Cleveland Music Sector in 2010. Fesgven
music sector and its associated suppliers. percent of the total jobs created in the

Cuyahoga County economy (2,901) resulted
In addition to its economic impact on job solely fom the activities of thePromoters
creation, the Cleveland Music Sector generated  subsector. Thd’romoters subsectowas also
$274.4 million in labor incom& $474.1 million responsible for generating 50% ($138.1 million)
in total value addepg™ and an output of $839.8 2F GKS YdaArO aSoidiz2Nna G2
million®"in 2010. A total of $91.6 million in tax  received, 55% ($258.5 million) of the total value
added, 62% ($519.9 million) of thetal output,
* Direct impactrefers to the initial value of goods and and 52% ($47.9 million) of the total tax impact.

services, including labor, purchased by the Cleveland

Music Sector within a defined economic region. These .
LINDKE 254 FNB a2vSdaysoand N5 T SIURERCAlN & Museprasubsediqr cteated
S ¥ ¥ S dhdirect impactmeasures the value of lab, the secondargest economic impact of any

capital, and other inputs of production needed to produce subsector on the local economy in 2010.
the goods and services required by the music industry

(secondround and additionatound effects). Induced Between the employment in this subsector,
impact measures the change in spending by local  museum visitors, and stud¢ spending, this

households due to increased eamingy lzmployees subsector generated 1,676 jobs, $65.6 million in
working in local industries that produce goods and services

for the Cleveland Music Sector and its suppliers. labor income, $105.8 million in value added,

1| abor Income represents wages paid to employees plus ~ $151 million in output, and over $20.1 millionin
LINELINRSG2NBRQ AyO2YSo | ff YQYI%)QII-eQIQISrIue]\YLJI-OG FaasSaavySyida I NB
presented in 2011 dtars. )

XXii

Value added measures the value of goods and services . R . . o
less the intermediary goods and represents a portion of CKS /J tSUStIl YR -praftaver&us { SOU 2 N
output.

xxiii

Output measures the total value of goods and services
produced as a result of the activities of the Cleveland The IMPLAN model does not separate the tax
Music Secto generated from local governments and the state.

XXiv
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